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for taking the tine to review and provi de feedback
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e Wat Is a dinical Trial and Wat to Consider
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Flease report SUPPORTS HOSPITAL AND SYSTEM-WIDE
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and for
cust onm zed
pricing info call:
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PUBLIC RELATIONS AND MARKETING STRATEGIES

Healthtv can produce custom zed

nessages that encourage donations to
your hospital’s foundation.
Incorporate these into Healthtv and

Showcase at Board presentations and
fund-raising events






